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Communicate!your!evaluation!findings!!
Healthy!Food!Policy!Survey!Snapshot,!p.!2!
,,

• Most!clients!are!pleased!with!the!selection!of!foods!currently!
available.!Most!of!our!clients!(86%)!shared!that!they!were!“very!
satisfied”!or!“satisfied”!with!the!selection!of!foods!available!at!
The!Open!Door.!However,!even!with!our!commitment!to!
providing!fresh,!healthy!foods!to!our!clients,!there!is!still!an!
unmet!demand!for!increased!healthy!foods.!!

• When!asked!what!they!would!change!about!the!selection!!of!
foods!available!at!The!Open!Door,!the!most!common!feedback!
provided!by!clients!was!requests!for!more!fruits!and!vegetables!
(56%),!dairy!(54%),!and!eggs!(38%).!!

• Most!clients!are!supportive!of!the!Healthy!Food!Policy.!Over!
three;quarters!of!our!clients!(78%)!reported!that!they!were!
aware!of!the!Healthy!Food!Policy!and!88%!indicated!that!they!
“strongly!agree”!or!“agree”!with!it.!!

Where,we,go,next,!
The!results!from!this!survey!show!us!that!our!clients!desire!an!increased!variety!of!fruits!and!
vegetables,!dairy!items!(such!as!milk!and!butter),!and!eggs.!These!results!also!identify!our!clients’!
support!of!The!Open!Door’s!commitment!to!fresh,!healthy!foods!through!the!Healthy!Food!Policy.!!

In!2014,!The!Open!Door!increased!the!financial!resources!dedicated!to!sourcing!healthy!food.!In!
addition!to!partnerships!with!local!food!banks!and!retail!rescue!programs,!The!Open!Door!seeks!
alternative!sourcing!methods!through!local!farms!and!CSA’s,!small!retailers,!and!local!growers!of!all!
sizes.!!

About,the,survey,!
In!total,!the!survey!was!completed!by!166!clients,!which!represents!about!25%!of!community!members!
who!used!the!Eagan!Pantry!during!the!same!time!period.!Data!was!analyzed!by!Wilder!Research.!!

Of!the!166!clients!who!completed!the!survey,!126!indicated!that!they!were!aware!of!the!Healthy!Food!
Policy.!Over!88%!of!clients!who!reported!that!they!were!aware!of!the!Healthy!Food!Policy!indicated!
they!“strongly!agree”!or!“agree”!with!the!Policy.!When!we!include!those!who!were!not!aware!of!the!
Healthy!Food!Policy,!83%!of!clients!“strongly!agree”!or!“agree”!with!the!Policy.!This!difference!may!be!
caused!by!a!stigma!associated!with!the!word!“policy,”!or!a!lack!of!clarity!on!the!survey!question!!

!

Over,three_quarters,
of,our,clients,(78%),
reported,that,they,
were,aware,of,the,
Healthy,Food,Policy,
and,88%,indicated,
that,they,“strongly,
agree”,or,“agree”,
with,it.,!
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Communicate!your!evaluation!findings!!
Press!Release!Example,!The!Open!Door!(2014)!
!
FOR!IMMEDIATE!RELEASE!
!
The,Open,Door,Fights,Hunger,with,Health,
!
November!12,!2014!Eagan,!MN!–!The!Open!Door,!a!hunger!relief!agency!based!in!Eagan,!recently!
released!the!results!of!a!food!choice!survey!of!its!clients!with!assistance!from!Wilder!Research!that!
shows!the!link!between!hunger!and!health.!This!survey!showed!that!69%!of!respondent!households!
experience!a!chronic!disease!related!to!food,!and!that!clients!find!it!difficult!to!afford!healthy!foods!
(such!as!fresh!fruits!and!vegetables)!that!help!them!manage!their!disease.!!
!
In!the!surveyed!selection!of!clients!at!The!Open!Door,!nearly!7!in!10!clients!(69%)!shared!that!they!or!
someone!in!their!household!has!a!chronic!health!condition!related!to!food!(Overweight/Obese,!High!
Blood!Pressure,!Diabetes,!High!Cholesterol,!or!Heart!Disease).!The!Center!for!Disease!Control!states!
that!access!to!healthy!foods!like!fruits!and!vegetables!is!a!social!determinant!of!health,!however!54%!
of!clients!indicated!that!it!is!difficult!or!very!difficult!to!provide!their!family!with!healthy!foods,!such!as!
fresh!fruits!and!vegetables.!When!asked!what!makes!healthy!food!difficult!to!obtain,!most!clients!
(88%)!said!that!cost!was!a!barrier.!!
!
The!Open!Door!focuses!on!innovative!hunger!relief!strategies!such!as!community!gardening,!farm;to;
foodshelf!partnerships,!and!healthy!food!advocacy!in!the!community.!!Tammy,!a!client!and!gardener!in!
The!Open!Door’s!Garden!To!Table!program,!said!that!it!is!“extremely!hard!to!grow!healthy!food,!but!
well!worth!it.!Produce!is!so!expensive!in!the!grocery!store!with!the!cost!of!living!always!going!up.”!!
When!asked!what!types!of!food!clients!wanted!to!see!more!of,!the!most!requested!items!were!more!
fruits!and!vegetables!(67%)!and!more!milk,!butter,!and!yogurt!(49%).!!
!
This!survey!shows!that!clients!at!The!Open!Door!desire!an!increased!variety!of!fruits!and!vegetables,!
dairy!items!(such!as!milk!and!butter),!and!eggs.!These!results!also!identify!clients’!support!of!The!Open!
Door’s!commitment!to!fresh,!healthy!foods.!!In!addition!to!partnerships!with!local!food!banks!and!
retail!rescue!programs,!The!Open!Door!seeks!alternative!sourcing!methods!through!local!farms!and!
CSA’s,!small!retailers,!community!members,!and!local!growers!of!all!sizes.!
!
Are!you!interested!in!becoming!more!involved!with!The!Open!Door?!Find!information!at!
www.theopendoorpantry.org.!!
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